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TITLE:
PURPOSE:
SCOPE:
Contemporary Mural for the entrance area to the College of Business
Rochester Institute of Technology, Rochester, New York.
A sectional collage and assemblage composed of X units . An ensemblage
for the College of Business. Wall design on a 24' wide by 10' high
entrance wall to the College of Business, illustrating graphically,
with texture and paint symbolism of the three units, School of Business
Administration, Department of Food Administration, and School of Re
tailing .
To create a decorative and descriptive mural composed of significant
symbolisms in the contemporary world of business, employing the services
of the creative artist and designer.
Research through periodicals, books, promotional brochures, from business
administration, food administration, and retailing and any other sources
available on said subject. This research then applied to actual design
of a wall treatment, with the advice of advisors, and artists. Comprehensive
sketch in scale presented to the Dean of the College of Business, Director
of the School of Business Administration for approval, budget layout, costs
involveed and final actual execution of completed treatment on specified
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THE COMPLETED MURAL IN ITS ENVIRONMENT
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THE RESEARCH FOR SYMBOLISM AND GRAPHICS USED IN THE MURAL
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SIDE COMMENTS:
MANY HOURS OF BEETHOVEN VIA FM AND GALLONS OF COFFEE BECAME
THE RULE OF THE DAY FOR SEVERAL WEEKS. DUE TO THE GENEROSITY OF THE
INSTITUTE THE STUDIO WAS EXCELLENT WITH AIR CONDITIONING SO THE
PERSPIRATION DID NOT LAND ON THE PAINT.
AFTER ABOUT HALF A DOZEN NOTED PAINTED SHIRTS AND HAND RUBBED
PAINTED PANTS, WE REALIZED WE DID NOT LEAVE PAINT ENOUGH FOR TOUCH-
UP IN CERTAIN COLORS BACK TO THE MIXING CHART! OUR VISITORS
ONLY WANTED TO KNOW HOW HARD WE WERE WORKING NOT ON WHAT WE WERE
WORKING. THE SUMMER QUARTER GRAPHIC DESIGN CLASS PAID US A VISIT
AND COMMENTED, "OH, HOW INTERESTING!"
THE MAINTENANCE PEOPLE COULD NOT BELIEVE THAT THREE GROWN MEN
COULD BE QUITE SO DIRTY AND MESSY, AND WE LEFT THEM SOME LOVELY
CLEANING PROBLEMS WHEN QUARTS OF PAINT LANDED ON THOSE, OH, SO,
BEAUTIFULLY KEPT FLOORS!
WHILE IN THE COLLEGE OF BUSINESS WHERE THE FINANCIAL MIND IS AL
WAYS IN FIGURES, THE ARTISTIC APPROACH WAS NOT EXACTLY THE MOST COM
FORTING. WHEN "D" DAY ( "D" FOR DONE) CAME AND THE TRUCK DELIVERED
THESE PREVIOUS WRAPPED PANELS TO THE THIRD FLOOR HALLWAY, AND WHEN
THE POUNDING OF THE HAMMER STARTED AND THE PANELS WERE GOING UP, THE
METROPOLITAN ART GALLERY WOULD HAVE ADORED A GALLEY OF ON-LOOKERS THIS
SIZE!
BUT LET IT BE SAID THAT WHATEVER IT IS... THERE IT IS IN ALL ITS GLORY!
THE NIGHT WATCHMAN REMARKED, "I WANT TO MEET THE MAN WHO DID THIS....
IT IS GREAT!
GOD BLESS HIM....EVERY MURAL AND EVERY ARTIST NEEDS A NIGHT WATCHMAN.
FURTHER COMMENTS:
DEAN BRENNAN: "WELL, YOU WON'T GET IT DONE STANDING HERE "
DEAN HOGADONE: "IF YOU LIKE IT, I'M SURE I WILL." (THANK GOD SHE DID)
MR. YOUNG: (NO COMMENTS ON HIS COMMENTS!)
PROFESSOR BARSCHEL: "NU, WIE GEHT'S, WORKING? YOU KNOW THE FRONT
OFFICE ALL WANT TO KNOW IF YOU ARE WORKING."
PASSERBY: "WHAT'S IT ALL ABOUT??????"
ANOTHER PASSERBY: "INTERESTING "
EVEN ANOTHER PASSERBY: "WELL, AT LEAST IT MAKES MORE SENSE THAN THE
SUNDIAL.... COLOR AND ALL...WILL IT RUST?"
AND STILL ANOTHER PASSERBY: "IT'S SO BEAUTIFUL, DEEP RELATIONSHIP,
AND THE TONAL VALUE IS GOOD, COLOR DIAMATICS AND...." (OH, PLEASE,
DID THE NIGHT WATCHMAN PUT YOU UP TO THIS?????)
IN THE FINAL ANALYSIS. .. .WHAT IS THE MURAL?
IT IS A VISUAL EXPERIENCE TO BE ENJOYED. THAT IT IS....AN EXPERIENCE!
